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Part BB

Svllabus prescribed for 2nd Year Under Graduate Programme
Programme: Bachelor of Commerce IR Semester:I11
Code of the Subjeet ~Title of the Course\Subject Total Number of Periods
BC-32 Marathi 36
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Sant Gadge Baba Amravati university, Amravati

Compulsory English - 50 Marks
B.Com.I1- Sem. 11

Title of the book- Pristine - By Board of Editors and Published by Orient Black Swan

‘; Code of ll?" Title of the Total number of Periods
L Course/Subject Course/Subject
1 BC 31 English 36
1
CO’s:

1) To acquaint with the eminent entrepreneurs of the world

2) To acquaint with the work culture in corporate world

3) To instill moral values among the students

4) To make them able to communicate skillfully with ICT

5) To enrich them with fluency and soft skill based in English
6) To make them skillful in drafting and professional skills.

Unit 1- Prose-

1)Values in Life —Rudyard Kipling
2)Ramchandra and Laxman Kirloskar
3)Akio Morita

Unit 2- Poetry-
1)Ode to the West Wind— P.B.Shelley
2)Paper Boats — Rabindranath Tagore

3)It is Needless to Ask of a Saint- Saint Kabir

Unit 3.Communication and Soft Skills-

1)Role Play
2)Drafting an E-mail
3)Applying for a Job
Code of the Title of the Total number of Periods
Course/Subject Course/Subject
BC 41 English 36
Unit \ Content Number of Periods
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14 ®

DValues in Life -Rudyard Kipling

D Ramchandra and Laxman Kirloskar

' 3)AKio Morita
\
\

A

~

2 Poetry

ll 10
|

| ' 1)Ode to the West Wind— P.B.Shelley

' 2)Paper Boats— Rabindranath Tagore

It is Needless to Ask of a Saint - Saint Kabir

3 | Communication and Soft Skills 12

1)Role Play
2)Drafting an E- mail

3)Applying for a Job

Question wise Distribution of Marks

Prose- Q.1) A) Solve any One long questions out of Two. - 5 Marks
B) Solve any Two short questions out of Three. - 6 Marks

Poetry- Q.2)
A) Sg,lve any One long question out of Two. - 5 Marks o
B) Solve any Two short questions out of Three. - arks
MCQ- Q.3) Attempt all multiple choice questions based on prose and poetry- 10 Marks
ication and Soft Skills- -
Comm‘g.l 4) Solve any Twoquestions out of Three. 10 Marks
Internal Assessment

- 5 Marks
1)Assignment

- 5 Marks
2)Class Test
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.
Part - B
Programme: Bachelor of Commerce(SemesterlIl) —

Subjecteode ‘ Titleofthe subject S S T TotalNo.ofperiods
DLy 1 __Indian Monetary System 75

CourseQutcome:

Founderstandthestructure & functionofIndianMonetary System.
1 \\nmhlc.\lu\Icmsh\umlcmumllhcl'uncliuns.impnnunccamdkindsofmoncy'
ApplicationotMoneyMarket.

1

&)

2
)

4 l\\umivmuml|hclnﬂnlim\undl)cﬂutinnlurgclingwilhspcciulrcfcrcncclolndia.
S. 1 \‘lwlzly_drcl standtheEffectsofDemonetizationonvarioussectorsinindianeconomy.
} No. of
Unit Content Periods
Unit-1 MONEY:
1.1 BarterSystemofExchangeanditsProblems
1.2 BriefHistory,MeaningandDefinitionsofMoney e
1.3 FunctionsandImportanceofMoney
14 VariousKindsofMoney
Unit-2 ,
)1 VALUEOFMONEY:
. DemandforMoney—MeaningandDeterminants
:'; SupplyofMoney-MeaningandDeterminants 13
:4 Demand-SupplyEquilibrium,
- ValueofMoney,FishersQuantityTheoryofMoney
l LT:-S PRICEFLUCTUATIONS:
;'ﬁ Meaning,DefinitionandCausesofInflation
;’g EffectsofInflationonIndianeconomy 13
;)' 4 Meaning,DefinitionandCausesofDeflation
. EffectsofDeflationonIndianeconomy
Unit4 | MONEYMARKET:
4'2 Concept,ObjectivesandFeaturesofMoneyMarket
4'3 StructureandComponentsofIndianMoneyMarket 12
4' 4 FunctionsandImportanceofMoneyMarket
; InstitutionsandInstrumentsofMoneyMarket
UntS | DEMONETIZATIONININDIA:
5'2 BriefHistory&ConceptofDemonetization inIndia
/ ObjectivesandCausesofDemonetizationinIndia 12
5.3 5 ) A
54 MeritsandDemeritsofDemonetization ‘ .
: EffectsofDemonetization (Nov.2016)onvarioussectorsinlndianeconomy
SKILLENHANCEMENTMODULE:
1.MoneyMarket—
Unit-6 Vis(i)tthe)nearestCommercialB ank,CooperativeBank,PostOffice, LICOffice,MoneyLender(A
ny One 12

20bservethePrice Fluctuations in MandiMarket.
3SurveyonDemonetization
#4 Activities:GroupDiscussion,Seminar,Field Visit, Field Work, Survey

Reference Books:

1.

Gupta S.B.:-Monetory Planning Of India

2. G.N. Halm :-Monetory Theory

ok

H.N. Gerg:- Money Banking
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Part B
» .
= Programme: Bachelor of Commerce (Semester 111)
o uglc,ull]\g,(f(pl|,|§gg/§||Injﬂ't -
_B.C-3

Course Outeome:

Litle of the Course/Subject | "Total Number of Periods |

e Marketing Management |

i/ S |

To understiy i
stan R ‘onee
o “mh‘N‘m&: l:u \‘mum,\l oncept ol Marketing Management and Marketing Mix,
i m“m.\lf‘ \l llu Concept ol l‘n_mlurl. Branding and new produet development,
e 3 Tm the u\nf‘vpl ol Pricing Polices and pricing mix strategies,
2o understand Marketing Channel and its Co operation
Lo understand the conce 'P i i l
SAEEstnd the concept of Promotion and its tools,
Unit Content eriod
‘ontents
A Periods

1 _ ll““‘\hl}'lix»\ 10 Marketing and Marketing Management, Marketing Concepts -
|  UNIT-I Marketing Process Marketing mix - Marketing environment. - Consumer
| M‘“:‘\}“N. and buying behaviour - Market segmentation and targeting and
L positioning,

Pl‘ﬂ(?\l.cl Decisions - concept of a Product - Product mix decisions - Brand
UNIT-II Decision - New Product Development — Sources of New Product idea - Steps in
Emczucl Development - Product Life Cycle strategies- Stages in Product Life

yele.

13

Pnu Decisions - Pricing objectives - Pricing policies and constraints - Different
pricing method - new product pricing, Product Mix pricing strategies and Price 13
adjustment strategy.
Place/Channel Decision - Nature of Marketing Channels — Types of Channel
UNIT-1V flows - Channel functions - Functions of Distribution Channel — Structure and
Design of Marketing Channels - Channel co-operation, conflict and competition
{ — Retailers and wholesalers.
Promotion Decision - Promotion mix - Advertising Decision, Advertising
UNIT-V objectives - Advertising and Sales Promotion — Developing Advertising
Programme — Role of Media in Advertising - Advertisement effectiveness -
Sales force Decision.
Skills Enhancement Module:

1. Analyze the marketing mix for vegetable and fruits market.

2. Analyze the marketing mix for Local Service Industries. 10

3. Analyze the marketing segmentation for vegetable and fruits market.

4. Analyze the marketing segmentation for Local Service Industries.

UNIT-111

13

13

UNIT-VI

Books Recommended:

1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New
Delhi.2010

2. Marketing Management Concepts Cases, challenges and trends, Govindarajan, Prentice Hall of India,
New Delhi. 2009

3. Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India, New
Delhi,

4, Marketing Management-Planning Implementation and Control, Ramaswamy. V S &Namakumari. S,
Macmillan Business Books, New Delhi, 2002.
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Programme: B | G} 8
me: Bachelor of Commerce (Seme
Code of the Course/S ez Bachelor of Commerce (Semester 11T)
e OULSC/ ub ¢ e of \ i
B.C.35 t/Subject | __Title of the Course/Subject Total Number of Periods l

- = Auditing 75
Course Outcomes: T
The students will be able to -

Acauire Prof
1. Acquire Profound Knowledge

4 about Auditing

<. Understand the i »

¥l d the Auditing Procedure

S ldennty any discrepancies i . '

4 '\n'\l\"/.c ll\‘ = !“l"\“ s the financial reports of an arganization or institution
+ Anal ¢ financial reports T (Y Tl ot

5 ports and records of any institution/organization

. Prepare an Audit Report of i
8 1i e an Audit Report of any institution/organization.
1 wderstand the duties and labilities of a company auditor,
/. Understand skills required for Auditing

)

1o

Unit . No. of

opics Periods
I.L Mea\}ling unfi Scope of Audit, commencement of audit
i l‘... /_\udlt planning, Audit Programme, Audit and Book, Audit Working Papers =
1.3 Objectives and Advantages of Auditing, Difference between Accounting and Auditing

11 2.1Types of Audit Interim Audit, Continuous Audit, Concurrent Audit and Annual Audit,

Statutory Audit =
2.2 Auditors appointment- duties and responsibilities and liabilities

11 3.1 Internal Check System: Routine Checking, Internal Check, Internal Control, and 13
Audit

Procedure
3.2 Concept of Vouching, Verification of Assets and Liabilities
1AY auditors report- contents of audit report 13
types of report
features of auditor report
importance of good audit report

v 5.1 Company Audit: Company Auditor, Appointment, Power Duties and Liabilities of 13
Auditor Auditor’s Report
5.2 Audit of Banking and Educational Institutions.

VI 10
Skill Modules :- -

1. Visiting an Auditor/C.A. Office and understanding the actual work of Auditing in the
Auditor Office. Il .

2 Internal Check of vouching as per recorded transaction of any institution/organization
3. Analyzing the financial reports and records of any institution/organization

By

BOOKS RECOMMENDED:

1) Principles and Practice of Auditing, Dinkar Pgare, Sultan Chand & Publication New Dhelli.
2) Auditing Principles and Practice , V. Gurumothi & R. Swarnalakshmi Charulata Publication Mumabai

3) ﬁw-ﬁ.mzrm:wiaqﬁaﬂww.w

(¥ Scanned with OKEN Scanner



Part B
e: Bachelor of Commerce (Semester 111)

Tlgc of Course: Subject Total No. of Periods
ompany Accounts 75

going throu the .
I Understand the process w“:hi & lc;‘:'l’l"" Company Accounts, the students will be able to:

Apply the relevant accounting treat requirements for issuing, forfeiting, and re-issuing equity shares.
Comprehend the format ments and procedures for recording these transactions.

and i
Prepanng the final accounts a:;q:_llrcngms d Sch““"'{ VI Pant | & 11 of the Companies Act 2013 for
financial Statements of 3 nancial statements of a company. Also, prepare the final accounts and

3. Understand the co. c::'dpa"’ In accordance with the prescribed schedule and guidelines.
company and apply the approprae b o2 (0 Profit camod befor the incorporaion of &
g ,é::,c financial statements, for calculating and disclosing profit prior to incorporation
. in know
ke c;::::gge o lh‘v‘ncto?;ep( of amalgamation and the different types of amalgamation. Understand
the trea ent for amalgamation, including the preparation of amalgamation accounts and
5 tment of assets, liabilities, and reserves.
cgmmg:::ﬂ:’p;ga:a lhtl: concept of absorption and accounting aspects involved in the absorption of a
COmpan;v, y relevant accounting procedures and treatments for recording the absorption of a
|
\ S Contents No: =
| UnitT [Tssue, Forfei ; e
» Forfeiture and Re-issue of Equity Share 12
FI Final Accounts and Financial Statement of Company (Schedule VI Part I & II) 13
|__Unit I | Profit Prior to Incorporation 12
L Unit IV Amalgamation of Company 13
Unit Absorption of Company 13
Skill Enhancement Module
6.1 Visit to account section of industry or C.A. Office to understand how to
prepare various schedules for final accounts of companies as per Company
Unit VI Act 2013. 12
6.2 Organize group discussion on amalgamation and absorption of company
6.3 Have a Group Discussion by collecting any published Balance Sheet of
Listed Company
Skill Enhancement Module Outcomes: After going through the Skill Enhancement Module, the student will be

able to:

a) Gain practical exposure by visiting the account section of an industry or C.A. Office to understand how
10 prepare various schedules for the final accounts of companies as per the Companies Act 2013. Also,
prepare a comprehensive report documenting the learnings and observations from the industry visit.
b) Organize and actively participate in a group discussion on the topic of amalgamation and absorption of
companies, covering relevant aspects including legal and practical scenarios.
¢) Sharpen critical thinking skills by evaluating financial information, drawing insights, and formulating
thoughtful arguments based on the data presented in the Balance Sheet.
Reference Books:
1. ShuklaM.C., Grewal T.S. & Gupta S.C., Advanced Accounts Vol.Il
Gupta R. L. & Radhaswamy M. :Advanced Accountancy Vol.Il Sultan Chand & Sons, New Delhi
Maheshwari N. : Advanced Accountancy Vol.I
Agrawal B.D. : Financial Accounting Advanced Vol.Il
Dr. Shukla S.M. & Dr. Gupta S.P.- Corporate Financial Accounting, Sahitya Bhavan Publicstion, Agra
Copde LN., Chaudhary D.H., Dr Rathi Raju L. : Company Accounts
Dr. Arulanandam M. A. & Dr. Raman K. S. Advanced Accountancy, Himalaya publishing house, New
1hi
8. ;)aewahar Lal : Advanced Management Acccounting S. Chand & Co. Lid. New Delhi
9. Dr. Golait Vasudeo & Dr. Karangale L. K. : Company Accounting, Prashant Publication, Jalgaon
10. Accounting Objectives: Dr. Mangate B. § Sainyoti Publication, Nagpur
11. Maheshwari S.N. & Maheshwari S. K. : An Introduction to accountancy Vikas Publication House New
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Part B
N Pl'() " e . Wl
Code of the TS ramme: Bachelor of Commerce (Semester I1I)

/S . o . . i
YR ubject Title of the Course/Subject Total Number of Periods
Information Technology & 45
N 4 “h ‘| .
Course Outcomes: _|_Business Data Processing-I

The students wil) be able (o -

L. Get informati

5 l\:\‘ﬂl\:}l\(\)l:l:l;lllgg [t/?é“." usage of data and how to process the data.

B PR o dn.d‘ ‘dulu wurchous:ing.

A vt R tre'o(;l}hdxll\lcrcm types olidau\ processing.

S prarire florlnull)r\sdf;nc%l Package and its components with formatting. .
as, functions and charts with complete formatting and page settng.

Unit

Topics No.
f Periods
Data : g
and Data Processing: 1.1Concepts and Use of Data in Computing. 7

1.2Con 1) : ; .
cept of Data pr ocessing and its types — manual, mechanical and electronic.

D -
atabase and Data warehousing: 2.1Concept of Database, Objectives and Need of Database. 7

2.2Concept, Need and Advantages of Data Warehousing.

II

III | Database management System:3.1DBMS Concept, Characteristics, Objectives, Advantages, 7

Limitations,

3.2 Components of DBMS. DBMS Models: Hierarchical, Network and Relational.

IV | Spreadsheet Package: MS-Excel 2021 / Higher:4.1 Spreadsheet Basics:Introduction  to 13

Spreadsheet Package, Concept, Advantages and uses of spreadsheet. Components of Spreadsheet

Windows,Columns & Rows, Cell, Cell Address, Cell Range, Cell Pointer, Sheet Tabs, Formula bar.
4.2Working in, Worksheet: Data entry, Alignment of data in a Cell, Inserting & Deleting Cell, Rows
and Columns, Changing the Column width and Row height.

\Y Formulas, Functions and Chart in Excel:5.1 Formulas and Functions: Introduction, structure of 11
Formula, sorting the data, Working with Common Excel Functions: SUM, AUTOSUM, IF,
AVERAGE, MEDIAN, MAX, MIN, UPPER, LOWER, CAGR.

5.2Chart in Excel: Introduction, Types, Creating and formatting a Chart Displaying, Page Setup,

Saving and Printing of Worksheet.

Books Recommended:
1. Microsoft Office Excel 2007 Free Text Book at BOOKBOON.COM

2. Curtis D. Fry “Microsoft Excel 2007 Step by Step” Published by Microsoft Press

3. MS OFFICE (BPB)
4. Pradeep K. Sinha and PritiSinha’s “Fundamentals of Computing” BPB Publication.

5. Alexis Leon and Mathews Leon’s Fundamentals of Information Technology *“Published by Leon Vikas.
6. Dr. Uday S. Kale™ ekfgrhra=Kku o 0:kolkf;dekfgrhpslaldj.k"Sainathprakashan Nagpur.
7. Prof. S. M. Kolte, sekfgrhra=Kku o O:kolkf:dekfgrhpsizfdz; kPimpalapure& co. publisher, Nagpur.

Course/Subject Title of the Course/Subject Total Number of Periods |

Information Technology & Business 30
Data Processing-1 (Practical)

Code of the

Course Outcomes:

Students will be able to do at the end of practical’s:

1) Prepare new Spreadsheet and perform insert, delete and formatting.

2) Perform Data entry in thfe-ccll.
3) Perform sorting on the given data.
4) Formatting of row, column and cell.
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5) Perform the calculationg using formulas
6) Perform the calculationg using functions
7) Page Setup of Spreadsheet .
8) Create various charts and graphs
C o 3 . P . . !
D) Students will learn to printing Spreadsheet, salary sheet and mark sheet «
List of Practical’s:
1. Insert, delete cell, column and rows.
. Modify the height and width of the cell, row and column.

. Perform d.um entry in the cell and align it horizontally and vertically.
. Sort the given data.

LU T o

N

. Perform insert, delete, move, copy and rename with the sheet.
6. Use the Formulas on given data.

7. Use the Functions on given data.

8. Creating multiple charts and graph with the given data.
9. Create Salary sheet with the help of given data.

10. Create mark sheet with the help of given data.

11. Setting Page Margins and Setting the Page Orientation
12. Proofing, saving and Printing a Spreadsheet.

Division of Marks for Practical’s

Record Preparation

10 Marks
10 Marks
Practical Performance
- 10 Marks
Viva-Voce

o 10 Marks
Marks Description l
F 40 Mark J

‘ Practical Total
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